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Como vender online en Chinay /
unidades de negocio internaci
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« Mercado B2B: venta mayorista internacional
(Alibaba.com) y en el mercado chino
(1688.com)

« Mercado B2C: venta online a través de
marketplaces (Tmall, Taobao, JD, Yihaodian)
0 venta directa a distribuidor online (JD
Yihaodian)



1. Introduccioén: Tipologia de marketplaces en Alibaba+s
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Mayorista B2B 1688.Com ( VentaChina) Alibaba.com ( Venta. Glb)




:o a mvos '

WORLDWIDE DIGITAL

IMAGINEXT

WEB&APP

Estrategia B2C




1. Principales datos de interés .
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1.1 Mercado Ecommerce en China: Compradores online

En la actualidad hay mas de 400 millones de compradores online en el mercado chino,
frente a los 330 del mercado europeo y los 15 millones en Espania.
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Fuente: Iresearch

Numero de Compradores Online en China desde 2011-2016 (en cientos de millones)



1. Principales datos de interés

1.1 Mercado Ecommerce en China
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1. Principales datos de interés .

1.1 Mercado Ecommerce en China

In 2013 China surpassed the U.S. as the largest e-commerce market in the world.

SIZE OF E-COMMERCE MARKETS FOR CHINA AND U.S. (IN USD)

I .5, EEChina
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2011 2012 2013
Source: eMarketer, July 2015.

Fuente: Alibaba Defined




1. Principales datos de interés .
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1.1 Mercado Ecommerce en China: Cuota online vs offline

And more of what people buy will be bought online.

SHARE OF RETAIL SALES MADE OMLINE EXPECTED FOR CHIMNA AND U.5.

Il U5 EChina
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Source: eMarketer, July 2015,

Fuente: Alibaba Defined




1. Principales datos de interés .
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1.1 Mercado Ecommerce en China: gran mercado para los
productos internacionales

Shoppers are seeking high-quality international products, and global brands are
seizing that opportunity. By 2020, China is expected to be the world's largest
e-commerce market for imported products.

PROJECTED GROWTH OF IMPORTS INTO CHIMA /e

2020e

2014
Source: Accenture/AliResearch.



1. Principales datos de interés .
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1.2 Cuota de marketplaces en China (Mercado B2C Q3, 2015)

2015FF3FEFEMN FEEB2CTHIAHER
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Principales Marketplaces .
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Tmall
>x=I%

TrHhALL.COM
dh - 4D
El mercado online B2C en China esta dominado por Tmall, un gran marketplace con nada menos que 307 millones de

compradoresy la presencia de 140.000 marcas, es decir, un 55% de la cuota de mercado del gigante asiatico, con un total
de més de 15.500 millones de pedidos procesados

Tmall's gross merchandise volume from 2nd quarter 2011 to 4th quarter 2015 (in
billion yuan)

500

401

400

300

200

Total GMVY in billien yuan

100




Principales marketplaces s AMVOS

Tmall Global

Lanzado en 2014, Tmall Global es una plataforma de ecommerce transfronterizo que permite a las marcas y los minoristas
internacionales sin operaciones fisicas en China vender productos directamente a los consumidores chinos.

AR

En el aho 2015, Tmall Global han
tenido mas de 5400 marcas que viene
mas que 32 paises . Y este afo,
descubrio un modelo nuevo que es
abrir los pabellones de cada pais
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Principales Marketplaces

JD Modelo Amazon

The largest retailer in China, the largest online
direct sales company in China

The Largest Online Retailer in China

PIE=]ic]
amazoncn

Lgome

0’ 62,109

total employees?

oy

dehvery statlons

in 1,855 cou
and district

-l
96.6 million
active
customer
Accounts?!

JD.COM =7

MAKE JOY HAPPEN

USDA41.9 billion

in 39 cities
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40.2 m&n

SKU

689 million
orders 5

GMV
118
arehouse:

Rank Company Region ?Bei‘;l‘i!::;)
1 Amazon.com us 89
2 Google us 66
3 JD.COM China 18.5
4 eBay us 17.9
5 Tencent China 12.7
6 Facebook us 12.5
7 Alibaba Group  China 11.4
8 Priceline us 8.4
-] Baidu us 7.9
10 Yahoo us 4.6




3. El Sector de Vino Tmall :'.amVOS
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Palabra Clave : Vino Importado

PalabrasClave : Vino Importada
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3. Ejemplos en Tmall ;
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Filtro Segun Ventas ( Mayor - Menor )

' iy Az
: Yy by
Precio: 139 RMB/ 6 botellas

| e 1K 1|\, A
Ventas: 16.000/ mes

Comentario : 12.000/ mes
¥ 1 3900 15.447T/500m| ¥29. UL 19.0770000m0

EHFERRHRIE FRRTOWNE IR24TTEAT FE W I O F5Ri0E B

5T, T 33,47 JLOUlml

¥88.00 293357
AT S T DO BB

L. L -

BAF BN OB RRHEEHIE

X3

£ ikl

Bt 16F% Wir1.25 o Bt 1.45% iR 225 @

©

wjllcrberg

AR 1278 i 267 (1] Aftir 93248  1%ff 5494 @

¥49 .90 33.275500m

¥109.00 ¥59.90 %¥109.90 36.6352/500m! :
EEEN AR S B RE S RAOPER

BPUE ERTEREOORLA &R BSOE BEET RSN AN 7S EE G O LE T AN AR

BEmALTEE

Am3r 91288 %1 5003 @ B 714458 7R{fr 9441 @ FR3r 683858  IT{t 2890 @ A3r 65108 %1t 3062 @ Eiti 619458  F{ft 6387 @




3. Ejemplos en Tmall
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Filtro Segun de las tiendas ( Venta Mayor - Menor )

el B
=R

©

willenberg

Un specialty store en China, que tiene multimarcas

CIBEEAEEIE SHE
TES: =R EHEEERR GE)
FRIEts: RE FR

RIS SRE{TUAELE

iR EE: 4.8 (ER—
BBEARE: 4.8 ———
RAES: 4.7 1.07%

Ak = 10

. Precio: 139 RMB/ 6 botellas
Venta : 16.000 pedidos
¥139.00 Comentario : 12.000
EAFERFHRLOE R T LW

£ £ E
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B | ok i ot —
CPIFFEEETES
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PIBSEM SIS

1.6 1.25 o 1583 3870 @ 74258 3056 o
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Flagship Store : Francia Witterberg bodega

BEEsErEmms R
EEFE SR - Wittenberg/EL S E TR

EHEEIERIESy SREdTiace
ik farr: 4.7 1.96%

AESSASBEI: 4.6 3.50%
AR - 4.5 5.68%
sitcrbce . =<y 18 - -

Precio: 49,9 RMB/ 1 botella
Venta : 9128pedidos
Comentario : 5003

¥39.90 ¥ 339.00

EEEFSATREEBE O AOPIE MR 187 B HE O AOCER B B 58 15
3465 64 12158 304 &
Amgss FEHT EERE = ol =i

HEAETE o

¥99.00 ¥228.00
§: EREIEREEETOoNSE 28
1565 79 o 3352 82 @
ARt3E SR EERE AmsE ST EEE
EEHXES >>
HEA SR ==

13FFHE S Sl ~

*59.00
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3. Ejemplos en JD
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ALERRIIRERNES. BEATERDITEXNER, ERESHEHS >

| ' .

Tienda : JD
Comentarios : 2613
¥258.00 A
S O 40E IS T A ME ER AL
£% (W) 750mI2HE (ASC)

2613

Precio : 258 RMB/ 2 botellas

¥458.00 B4
S 41 AR B A SRR S F AW
5iE BAIHTE0mI6HE

4072

¥498.00 B

R EE O E0E R IR S R E LA MRS
B 750mI*6HE (ASC)

1734
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Precio :168RMB/ 6 botellas
Tienda: JD
Comentarios : 3729
EEHOLE BEF M EAEERS 750mi*6iE
BIREE , B | EEEREE | 199@100 19940 ﬁtuﬁ%—%
99-10,299-15,599-30,999-100 ) ZEEFTE HNEELTE
E : ==
B % 4 ¥168.00 ceirEs) 3729 B it
(R B ¥158.00 zrimx B Aesrr [@Eas
FR199.007, TFML  FHLEEHE: 2R230E € wi=m

B i . | IERESEE=FUA v | £

e 4 B EE BSHREGEERS

: Pago cuando producto llega
Pago con el movil ( Barcode)
Pago con la tarjeta (JD Pago )
Prestamo ( JD Debit )
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BHMES: B EAsnims s il Ae0R ¥30.00 | W

L & == AN | 30KSH | | ¥56.84x3H] | | ¥28.84x6HE | | ¥14.84x1288 | ¥7.Bax243)

BREe: 2102023 S P XEBS 1 RURIPN

HRHRE: 1. IRTREEHER




3. Ejemplos en Yihaodian
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3. Ejemplos en Yihaodian ;
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El modelo de YIHAODIAN es igual que JD, compra
directay markeptlace.

Specialty store

. Flaship Store

¥258 [aiF ¥69.1 ] ¥62.9  ¥104.9 ¥528
[[E7] KIEU HOANG BUA 04 WEE FEEL EREHEDFARLIWEE 750m JACOB'S CREEK/ZSFUR #RIBRT40%. .

¥648
(2012) 750mi 2 #9971 207% !

JACOB'S CREEKEFHT B EFH/AT  PenfoldsBERWEE L ERARBIFTIT0...
LTRHTE TEOMURR AWt [ FEE  [(E ST e

AL ¥tk b g gtd) | mARHE fulis MARE e mARE Futs
521 Y 100% 12757 75 94% 11946 (794% 090 h94%
W YUE T RS L= R 5 18EEE 12EAE 12E8E
HE 3t
¥399 At ¥2 18 [Ema] ¥158 Emi ¥174.6 ¥48.9
TEC| fw ERE AR OAOCHEMHEE...  Penfolds W 128\ A TLIMHE 750ml ...
[ S mme!
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BIM 128 1S EE R EREQ B+ BIN 8 1S [EER Wi E—RE+

MARE RILE AL MAME s
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1SEER B+, FEREsaEE... BB BB+

IARHZE TEE MAREE 7o
16 [ 100% 136 7 100% 58 57 89% £31812 5 96% 3968 |7 95%
= EEr AR s 15E58E 1558 1E5E5E8E
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Ejemplos de tienda en Tmall

e

UEY]

YEETWING
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BLE AMFREDE Bl precio: 158.8 RMB
REFHED0 REESRE

Fim ey e mF s s A
Ventas:116 al mes Comentarios:734

pen  ¥158.80 B

AjEEsh 3007, B2

in B Fi = v BEEw R 0.00

s 116 R 734
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Ejemplo de tienda en JD o
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PR OLDE Pk Reefnk A IMFETREE 750ml
RREERETRES |, 995t{BE3MR |, W199TiE1005T , B ERTREEZER
A _
El precio: 126 RMB
w % #: ¥136.00 (eorims ﬁigffr

Py

{ZHER: ERlEE i ¥129.00 D .
Comentarios:1091

K % E. | AWEEEE=FLA v B, X 7o2E% | HEMR

B % BEEEEHEAEERES. 11000 ER T2 |4 %(02A01 )%

prits iR é B g m ! HRamERs ‘ ERETES . SERENTFHER

u ﬁﬂﬁ-#ﬁfﬁﬁ-ﬁﬁﬂwﬂ § Frrmsmn
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Ejemplo de tienda en Yihaodian

2
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PeARLE PR O] A5 ITEIR%E 13%vol 750ml

i

BHE

El precio: 110 RMB
¥110 Ss

Sam’s &M ¥100 ERSams= M7 Wmd fE

( BSam's=H )

L& ~ | IEWT00T #199.008%, slEsREREHRRERRS
FHBEISEANEERREHR
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TR S RFES L2 S
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Alibaba.com .
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Lider Mundial de clases de marcas

O “TopWorld Class Brand” | O #1 website WECommerce category 4 . .
O Reported by 400+ worldwide faf 3 O  #1 website in International Business O 100 million re§tered mem@rs in more

media, including CNN, News WeeK}ii and Trade category thaff190 coyﬂ'ﬁes
O  “Bestof the Web” by Forbes magagiie. " O  #1 website in Exports & Imports O  39industry categories and over 5,900
i category product categories

O  Millions of product listings

*Alexais a web information company built on the principle that timely and relevant information is essential to a vital web experience.
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Hasta Junio de 2015, hay mas de 100 millones de
usuarios en alibaba.com

100 millions

En los paises europeos , norte de America y sur de
America , el registro de en alibaba.com han aumentado
45% anual .

QL Q2 Q3 Q4 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q1 Q2
2012 2013 2014 2015
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Datos del sector Vinicola en Alibaba WoRLOWIDE D1oiTAL

Percentage Among All Industries
Buyers [7) Sellers 7 Searches [7] Inquiries (7 Buying Requests (7]

0.037z @ 0.015%  0.015%z  0.120% = 0.152%

Fuente: data.alibaba.com

e Mas de 35.150 COMPRADORES DE VINO.

e Mas de 14.250 VENDEDORES DE VINO.

» Oportunidad: Hay casi 2,5 COMPRADORES POR CADA VENDEDOR.
« Més de 114.000 CONSULTAS SOBRE VINO/DIA.

- De todas las peticiones de COTIZACION, el 0,12% SON DE VINOS.
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Datos del sector vinicola en Alibaba.com

RANKING PAISES CON MAYOR VOLUMEN DE VENDEDORES

Italia 1.227 vendedores
14.250 Espafia 1.176 vendedores
vendedores China 998 vendedores
Japon 830 vendedores

Francia 759 vendedores

EEUU 304 vendedores

Tailandia 267 vendedores

35.150 Portugal 237 vendedores
compradores Grecia 221 vendedores
Alemania 214 vendedores

Reino Unido 209 vendedores

PALABRA CLAVE: WINE

°o0 e



Datos del sector Vinicola en Alibaba.com

EUROPA

r*"i- 33,44% compradores &= '
~ . 11.754 compradores ASIA
: “. 17,71% compradores
NORTEAMERICA
25,31% compradores
8.896 compradores '
o TN o8 ORIENTE MEDIO

' 6,32% compradores
AFRICA 2.221 compradores

6,02% compradores

AW 7L
, 2.116 compradores N = e:[l\“
SUDAMERICA g

5,07% compradores

1.782 compradores

I

- _ 6.225 compradores

&7

OCEANIA

6,07% compradores

. . 2.134 compradores
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@ Gold Supplier

GOLD SUPPLIER: Es la opcion de suscripcion de pago para alibaba.com. Esta opcion de pago
genera una mayor visibilidad dentro del marketplacey da una serie de privilegios que no
tiene la opcion gratuita multiplicando el numero de cotizaciones dentro de el marketplace.

Aqui van unas cuantas razones:

« EL77% de los compradores envian peticiones de cotizacion a vendedores no Chinos.

« EL90% de los compradores solo ven a los vendedores que estan en la primera pagina.

« EL 82% de los peticiones de cotizacion sobre productos listados en posicion 1y 2 de la
primera pagina (parecido a Google)

« Los “showcase product” tienen 100 veces mas clics que los producto en formato normal.

» Los vendedores tienen 6 veces mas probabilidad de cerrar una oferta a través de RFQ.
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(&) Gold Supplier

En la modalidad con mayor visibilidad (5.999$/afno) puedo:

Prioridad en Ranking. Maxima (Primera posicion)
Numero de referencias catalogo. llimitada
Numero de Product Showcase. 25
Posibilidad de mandar directamente oferta a compradores. Si
Posibilidad de contestar a RFQ’s Si

Icono de vendedor verificado (Auditoria mas confianza) Si
Posibilidad de personalizar el perfil de vendedor. Si
Servicio de atencién al cliente personalizado. Si
Capacidad de almacenaje de fotos. Maxima — 5GB
NuUmero de subcuentas. 5

Biz Trends | Herramienta analitica — Datos de tu actividad Si

Biz Trends | Herramienta analitica — Datos de tu sector Si
Consultor especializado para posicionamiento. Si

API para integrar catalogo. Si




Opciones de Gold Supplier

Main Features

Prionty Ranking

Product Posting

Product Showcases

Ability to quote Buying Requests
Verified Icon

Customized Website

Personalized Customer Service

Other

Photo Bank Size
Sub-accounts

Biz Trends - My Performance
Biz Trends - Industry Analysis

Open API* for developers

Premium Package

Standard Package

WORLDWIDE DIGITAL

Basic Package

$5999/Year $2999/Year $1399/Year
Apply Now Apply Now Apply Now
< 1st 2nd 3rd >
Unlimited Unlimited Unlimited
< 25 10 5 i
Y Y Y
Y Y Y
Y Y Y
< Y _ .=
< 5GB 3GB 1GB___———
5 5 5
Y Y Y
Y Y Y
< Y - - =




Coste

Tiempo

Compradores
potenciales

Alcance

Forma de contacto

Feria Internacional

Vuelos: $1000
Gastos (hotel restaurantes) :$80/Night
Alquiler stand: $3000 / $10.000
Otros costes (desplazamientos). $2000

3-7 dias / afios
8 horas al dia

200.000 visitantes

Un pais o regidn, generalmente

Cara a cara

WORLDWIDE DIGITAL

Miembro Gold Supplier

Entre 1.399y 5.999 $ afio

365 dias / afno
24 horas / dia

100,000,000 compradores registrados

Mas de 190 paises

Email, Fax, Tel, Chat online



Ejemplo de tienda en Alibaba.com
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o torres wine

FRelated Searches: wine bottle wine stopper

Products Suppliers

Your Buying Request

Products Name: Torres wine

Supplier Location:

Spain -~

Type to find a country or region

dubai importers of wine

Category:

Supplier Types:

All Countries & Regions Asia Europe
r
Al Spain (13}
MNetherlands (1)
Wine
EUR 1.50-2

Type: Red,Red Wine

Model Number: tinto

/5l Compare &g Similar Products ~

Brand Mame: pitarra de medina

wine opener

All Categories

0 Trade Assurance

wine packaging

&» Gold Supplier

Fortugal (73)

400 Packs (Min. Order)

Product Type: Wine
Place of Origin: ES

alcohol wine

Let suppliers quote you.

) Search

Submit Buying Request

&) Assessed Supplier

Select Multipie

Italy (1)

Bodegas Medina Hermoso
Spain

Response Rate
2 0.0%

Leave Messages

= m - -



Ejemplo de busquedas en Alibaba.com

Alibaba com®

Global trade starts here"™

Food & Beverage

Wine (466)

& Printing

Packaging Boxes (3)

~ Supplier by Area
Asia (20)
Europe (294}
Morth America (1)
South America (10)

China (Mainland)
Japan (1)

Hong Kong (1)
Argentina (10)
United States (1)

Products ~  rioja wine O\ Search

Related Searches: redwine wine bottle wine glass wine glasses wine aerator wine opener

Products Suppliers

Your Buying Request

Let suppliers guote you. Submit Buying Request
Products Name!  rigja wine ) Category: All Categories
Supplier Location:  All Countries & Regions ~ Supplier Types: f Trade Assurance lﬁl Gold Supplier @ Assessed Supplier
Categories Suppliers » ricja wigf () 154 Supplier(s)

Food & Beverage
Wine (137)

Products Suppliers

W aisource Stay Fit & Beautiful

Packaging & Printing | & Gold Supplier [~
Packaging Boxes (2)

@ Assessed Supplier 7| @ Online [ ¥ Trade Assurance @ Location: All

Alibabacom®

ol e Products ~ What are you loaking for
al trade starts here.

Related Searches: redwine winebgffle  wine glass  wine glas honey beer

Categon’es Suppliers> Spain x > riojawine (\§ 38 Supplier(s)
Food & Beverage - . 8
i Products Suppliers Wf aisouree Stay Fit & Beautiful
Wine (36)
"1 @ Gold Supplier [ @ Assessed Supplier ) @ Online | K Trade Assurance @ Location: 1 Selected Clear
Top 3 Markets

Con la palabra clave : Rioja wine

Hay 466 referencias ,y hay 288 referencias viene de
espana

Hay 154 suppliers en total
Hay 38 suppliers de espafa



Ejemplo de busquedas en Alibaba.com

Alibaba.com® 2 ; :
i e Products What are you looking for... O\ Search C

Related Searches: red wine wine bottle wine glass wine glasses honey beer

Categories Suppliers > ricjawine () 22 Supplier(s)
Food & Beverage . ‘
_ Products W Alisource Stay Fit & Beautiful
Mine (9)
Packaging & Printing @ Gold Supplier | @ Assessed Supplier | @ online [ ¥ Trade Assurance @ Location: All

Packaging Boxes (2)

- L]
Alibaba.com_ Products v | What are you looking for... Q_Search
Global trade starts here.

Related Searches: red wine wine bottle _wine glass  wineglasses  honey  beer

Bategories Suppliers> Spain x » riojawine (C) 8 Supplier(s)

‘ood & Beverage

Products Suppliers
Nine (7) "

W ansource Stay Fit & Beautiful

i Gold Supplier ) @) Assessed Supplier [ @ online [ ) Trade Assurance @ Location: 1 Selected Clear
Top 3 Markets

Con la palabra clave : Rioja wine
Gold Supplier Total : 22
Gold Supplier en espana : 8



& VENDIMAR

Contact Details

Main Products:

Total Revenue:

SPANISH RIOJA
¥OUNG RED WINE

SPANISH RIOJA
CRIAMNZA RED

SPANISH RIOJA
¥OUMNG RED WINE

& NT TRADE INTERNATIONAL

e

Lonfact Uetans

. Main Products:
= 1 Country/Region
B ¥4 -

OSMO tinto / red CRIGEM 2080 /
wine S/ DOCa Rioja white wine of

CRIGEN 2050 / red
wime of Spain

@ BODEGAS SOLANO SL

Contact D
~OMNiaCcl L}

i |

RIOJA CRIANZA RICJA VENDIMIA
RED WINE RED WINE

etails

Main Products:

Total Revenue
Top 3 Markets

RICJA RESERVA
RED WIME

& SERINMOSE SL

Contact Details

Wil news Red Bull Spanish Red
Spanishwine 11%  wine 12.0% (0,69

Main Froducts:

Total Revenue
Top 3 Markets

Amour Cupid
Spanish Red Wine

Country/Region;

Country/Region:

Country/Reqion:

117 Favarites Compar

WINME,OLIVE OIL SPANMISH HAM,CANNED FOODGOURMET PRODUCTS
= Spain
Uss1 Million - USS2.5 Million

Leave Messages

[ contact Supplier

7 Favorites Compar
SPAMISH WINES,COGNACS BEERS SPIRITS FMCG
= Spain
[*= contact Supplier Leave Messages
1.1 Favarites Compare

SPANISH WINE BULK WIME,GRAPE JUICEALCOHOL MON ALCOHOLIC Wi...
= Spain

US51 Million - USS2.5 Million

Southem Europe 12% , Northern Europe 12% , Western Europe 12%

Leave Messages

1t Favorites Compare

Wine,Olive Oil,Slate,Sparkling Juice,Sparkling Wine

== Spain

USS52.5 Million - USSS Million

South Asia 20% , Eastern Asia 20% , Southeast Asia 20%

[ Contact Supplier

Leave Messages



& WEST EDWARDS SL

Cont

SPARKLING wine
0% alc. HALAL-

etans vided

Main Products:

Total Revenue:
Top 3 Markets

WHITE wine 0%
alc. HALAL- Glass

SPARKLING wine
0% alc. HALAL-

@”™ ROMAN HLAVINKA

Contact Detaills

Main Products:

Total Revenue:
Top 3 Markets

Fioje Tempranillo
reserva

Rioja wines Rioja wine

2. 40eur/bot.

©@”™ BIOSELECTA WORLDWIDE SL

Contact Details
Main Products:
Country/Region:
Total Revenue:
Top 3 Markets

Do Rioja Wine Rioja Wine Lot 3

Grenache

Pink Ecological
Rioja Wine Do

@™ PIEZAS Y PARTES INFORMATICAS SL

Contact Details
Main Products:
Country/Region:
Total Revenue:
= Top 3 Markets:

Valdevegon 1998  Valdevegon 2010 Valdevegon 1995

Country/Region:

Country/Region:

it Favorites — Compare
Wine, Sangria,Dealcoholized wine,Liquors, Bulk wine
= Spain
USS2.5 Million - USS5 Million
Western Europe 20% . Eastern Asia 20% , Domestic Market 10%
[= Contact Supplier @ Chat Now!
4.7 Favorites 4 Compare
Wine Beers,Red wine Cider,Sparkling
B Spain
Below USS1 Million
South Asia 40% , Western Europe 20% , Southeast Asia 20%
16.4% Response Rate
[ Contact Supplier Leave Messages
':'f'_r' Favorites Compare

organic Wine,Extra Virgin Qil,organic juices,organic Pasta,organic snacks
E Spain

Below USS1 Million

Northern Europe 40% , Domestic Market 20% , Southeast Asia 10%

0.0% Response Rate

[~ Contact Supplier

Leave Messages

7 Favorites - Compare

Computer Parts,Hard Disks,wines,olive oil spirits
= Spain

USS1 Million - USS2.5 Million

Western Europe 100%

Leave Messages

[~ Contact Supplier



El marketplace B2B doméstico: 1688.com

W 1688
» Global Sources
Hc360
DH Gate
» Made in CHN
4 GMC
0.8% ' » My Steel
&, Toocle

1.0% / | e ® Others
o R
13% 4.2%

2.7%

Plataforma lider en el
B2B chino

Mas 12 millones de
empresas registradas
gue cubren mas de 49
categorias principales
y 1709 subcategorias



Ejemplo de tienda en 1688.com

WORLDWIDE DIGITAL

ARy PEIECFEC408 PR BB TAWEE RRMENBRILTALK

g

FE i

i
RRZEN\ T

BEEAR

LRSS
=HAR

¥235.00 ¥230.00 «225.00

[ 0.307/ml )

2-17 & 18-35 ¥& =36 ¥
R R Emies

i O¥EEREE 2 #TS

El precio: 2-17 botellas 235RMB
S—— 18-35 botellas 230 RMB
Mas de 36 botellas 225 RMB

ik 235.00m 6000 Rl =110 <+

kv 1ia ) - =] At

(7 ZxER T2 et B E

== MW TREW i d



Gracias por su atencion

° Q Global
® :
Service

WORLDWIDE DIGITAL Alibabacom Partner

WWW.amvos.com
C/ Pedro Teixeira, 7, 12 |zda
28020 (Madrid)

Fernando Aparicio
Email: fernando.aparicio@amvos.com

Twitter: @favaras
Tel: 670.973.390



